
Kids products under scrutiny 
AM AN DA SWINBURN 

Marketing A new third-party 
endorsement 

ment company Kids Connect which will 

offer product guidelines to parents has 

been launched in Melbourne this week 

Started by directors Rachel Knott 

and Kate Evans the infomercial brand 

will offer a stamp of approval on a 

range of products and services including 

ing food and beverages 
pharmaceuticals 

cals and baby care products 

which will be evaluated by an independent 

pendent panel of health experts 

headed up by dietician Judy Appleton 

of Deakin University Victoria 

The distinctive Kids Connect logo 

will be used as a stamp of approval on 

all endorsed products and will give 

FMCG clients the opportunity to market 

ket the health benefits of their 

products 

According to Knott the Kids Connect 

nect concept was developed out of 

frustration at not being able to 

quickly get information about products 

ucts that either added nutritional ben- 

benefit 

efit to a child’s diet or functional benefit 

efit to their safety or wellbeing 

"Product advertising and complicated 

labelling is everywhere but nothing tells 

me simply which products are a better 

choice for my children over others While 

there is a lot of talk about childhood obesity 

sity and issues associated with being 

overweight there are very few practical 

solutions she said 

Evans said while there are parallels 

between Kids Connect and other third 

party endorsement brands such as 

Brand Power the group would cover a 

wider range of media including TV 

radio internet licensing point of sale 

and publicity 

"We want Kids Connect to be as effective 

tive as the Heart Foundation’s tick campaign 

paign but while their campaign focuses 

on one aspect of health ours will cover a 

broad spectrum of issues she said 

Prior to starting the company Evans 

worked in advertising and radio and ran 

her own business Tomorrow Marketing 

for three years Knott worked in television 

sion production and licensing 

____________________________________________________________________________________

1 300 652 111
CAL Licensed

 

Size:   134.21  sq. cm.

___________________________________________________________________________________

Date:
Page Number:
Edition:
Supplement:

Friday, 30 September 2005
9
First
Main

Try Australia’s easiest to use media release system at
www.rehame.com/rehameconnect

Market: National
Circulation: 8,826
Published: WEEKLY
Editorial: email the editor
Item No: P7813515

mailto:lara.sinclair@reedbusiness.com

